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A daily compendium of
useful tips, offbeat facts
and heartwarming tales
to brighten your life

SAY IT

A soldier’s
solid pay
KATHERINE BARBER
SPECIAL TO THE STAR

“Soldier” and “solid” both come
from the Latin word solidus (whole,
complete). A solidus nummus was a
“complete coin,” that is, a solid gold
coin. Shortened to solidus and then
to “sold,” it was borrowed into En-
glish in the 1300s to designate mon-
ey paid to people in the army, who
therefore became “soldiers.”
Katherine Barber is Canada’s word lady
and founding editor of the Canadian
Oxford Dictionary.

GREEN IT

Glasses you can be proud to wear
ADAM BISBY
TORONTO STAR

If you’ve always wanted green eyes
— green as in eco-friendly — the
newly opened Green Eyewear Opti-
cal in Peterborough has the specs
for you.

Owned by opticians Shane and
Amanda Palmer, the store is the
first in Canada to call itself an “eco-
optical boutique,” Amanda says. 

It offers several brands of eyewear
made from recyclable or renewable

materials: Budapest-based Tipton
Eyeworks (www.tipton.hu), for ex-
ample, repurposes vinyl records
and celluloid film strips to produce
its distinctive frames ($399), while
LinkSkin (www.linkskin.com) en-
courages customers to return their
old steel-and-plastic frames and
cases ($399) to begin the Singapore
company’s “full-circle recycling
system” anew. 

Other frames are made of renew-
able materials such as bamboo,

while a selection of never-worn vin-
tage products saves stylish eyewear
from the landfill. In fact, the entire
operation is eco-oriented, with en-
ergy efficient lighting, bamboo
flooring, and shelving made from
reclaimed barn boards. 

Customers’ used eyeglasses are
even refurbished for donation to
the Peterborough Lions Club.
More info: Green Eyewear Optical is 
at 374 George St. N., Peterborough, 
(705) 775-3937, www.greeneyewear.ca

LIVING 

So far, over 160,000 Ontarians have signed up for peaksaver  and that 

deserves a big Thank You. Even though summer’s over, you can still enrol 

today. When you do, you’ll be leading the way to reduce electricity use, 

and you’ll be helping the environment at the same time.

Visit everykilowattcounts.ca today
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peaksaver 
There's still time to enrol.

Funded by the Ontario Power Authority and offered by your participating electric utility. OMOfficial mark of 

the Ontario Power Authority. ®Registered trademark of the Toronto Hydro Corporation. Used under license.

An unassuming storefront near Dufferin and Bloor Sts.
disguises a true fashion gem. 

“We started out as a basement and no one knew who we
were,” says manager Irene Stickney, but Buy the Pound,
1234 Bloor St. W., sister store to the popular 69 Vintage, is
not just a shop, it’s also a home for creativity.

Buy the Pound offers vintage items sold by weight — a
red minidress comes in at just $4.50 — and there are plen-
ty of resources to help you to be your own designer and
tailor. The store also stocks items from local designers —
everything from glamrock wool dolls to sustainable un-
derwear. A black fringe neckpiece from Auburn by Etig-
son ($125) and a seafoam top ($90) from Stickney’s hand-
dyed, sustainable collection, Deadly Nightshades, are
particularly eye-catching. Along with embracing the re-
duce, reuse, recycle ethos, Buy the Pound is also involved
in the community, offering sewing classes and social
events. In December the shop will expand to house work-
spaces for local designers. It makes for a unique shopping
experience for those with singular style.
From www.livedress.com, the easy way to find, review and share
the hottest fashions in the city.

SHOP IT

Buy the Pound’s manager, Irene Stickney, left, and owner
Kealan Sullivan run a home for creativity on Bloor St. W.

Fashion heavyweight

“Meet Garance. She loves to partake in a
little puff here and there. She has always
done what she wants and is a very
strong willed femme. That’s what
makes her so interesting.”

Garance, on the right, is one of the
many funky ladies who emblazon the
pillows and totes of Niagara-on-the-
Lake artist Meg Mitchell.

Mitchell, a self-taught painter, came
up with her stable of girls after leaving a
career at an executive search firm spe-
cializing in placing women on boards of 
directors and in management positions.

The women she championed inspired
her Priscilla Mae et al. designs.

The move from the boardroom to cre-
ating and painting powerful, provoca-
tive women felt like a natural shift, she
says.

“I thought, ‘Why not do something fun
that honours and celebrates women of a
certain age.’ ”

Mitchell spends a month in Paris each
year where she relaxes, paints and dis-
covers her next character.

COOL IT

Spend time with some colourful girls 

The women on her pillows, totes, sa-
chets and eyeglass cases are hand-
painted and each is adorned with a
piece of vintage jewellery. A quotation
on the back describes the personality of
the woman on the front. 

Garance’s reads, “Don’t treat me any

differently than you would the queen.”
At www.etsy.com/shop/priscillamae

or www.priscillamae.etsy.com you can
meet the girls.

Custom orders are available. Totes
and pillows start at $40.
Kate Robertson


